Activity – Race to the Bottom (NYCI Big World Small World Pack, p. 23-24)
	Aim: To explore the effect of corporation-led globalisation on countries and people’s rights
	What to Do:

· Before the activity, prepare the rights cards. 

· Split the group into 4 — 6 teams, depending on numbers. Explain that each team represents a country. Either assign a country name to each team, or let them choose their own fictitious country name. 

· Give each team a set of the rights cards and explain that these represent the rights that all the people of the country are entitled to. Read out the scenario (or ask for a volunteer to represent the corporation) and begin playing. If the group is small, you could hand out the cards to individuals or pairs.

· Teams decide which of the rights they would be prepared to do without in order to get the corporation to locate its factory there. They also choose which rights they are not prepared to give up. 

· Each team then makes a bid for the factory by silently offering up one of their rights cards.

· The ‘corporation’ decides which bid is the most attractive — in the event of a tie the leader chooses arbitrarily — and removes that right card from ALL the groups. The winning bid is noted and the corporation is said to favour that country. 

· In subsequent rounds, it is up to the other teams to convince the corporation to change its mind. Between each bidding round, give the teams a couple of minutes to discuss strategy.

· After three or four rounds, announce which country has been awarded the factory.

Still in Teams Discuss:

· What happened during the game? How did you feel when you won or lost the round?

· Was the outcome satisfactory? How did the winning team feel they did in protecting their rights? Was it worth it?

· In real life, where is this scenario being played out? In Ireland? In the developing world?

· Explain that the game is now over. In plenary, read out the Multi-National Corporations’ fact sheet (or parts of) and discuss:

· What is positive and what is negative about MNCs for people in developed and developing countries?



	Materials:

Rights cards for each team, flipchart and marker, a copy of the scenario, a copy of the MNC factsheet
	

	Time: 45 minutes
	



Rights Cards
	Form Unions
	Childcare facilities

	Minimum Wage
	Safe Working Conditions

	Sick Pay
	Paid Holidays

	Free transport to work
	Contract to prevent unfair dismissal

	Normal working hours
	Toilet breaks

	Paid overtime
	Corporation taxes to pay for social benefits for workers




Activity – Race to the Bottom (NYCI Big World Small World Pack, p. 23-24)
Scenario


A Multinational Corporation (MNC) is considering setting up a factory in a developing country. It is looking for the best deal to maximise profits.


A meeting has been arranged with the heads of state of a number of potential sites. In return for favourable conditions, the MNC will bring jobs and investment in the economy.








Multi-national


Corporations (MNCs)


MNCs are companies that have branches in a number of different countries. They often bring huge amounts of investment and modern technologies to the countries in which they operate, and so are usually welcomed.


Of the 100 largest economies in the world, 51 are MNCs. 


At least 65 million people are directly employed by MNCs throughout the world


According to the World Bank, MNCs control 70% of world trade.


The profits made by MNCs in poor countries are sent back to their ‘base’ country


As developing countries compete against each other to attract foreign investment, many have relaxed their minimum wage protection.


Associated with low wages are often poor conditions of employment, weak trade-union rights and lack of social-insurance provision, which helps to keep down labour costs and creates vulnerability.


Women in particular have been drawn into this type of employment.


Irish MNCs include Guinness, Smurfit, Independent Newspapers and Fyffes.











'Until the lions have their historians, says an African proverb, tales of hunting will always glorify the hunter. The same is true of tales about international trade.' (UNDP, HDR, 2005)








